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Abstract 

Social media are not just used to connect online anymore but have become powerful 

weapons that trigger political storylines and public opinion. Politics is now shifting to social 

media and other virtual platforms, often marginalizing traditional public spaces. It appears 

sensitive and proactive to its existing electoral base and seeks to engage undecided voters. It is 

possible to notice this tendency in Italian politics, as figures like Giuseppe Conte, Matteo Salvini, 

and Giorgia Meloni effectively use these platforms. All these leaders have addressed the public 

through social media, avoiding traditional context filters and building their image. Giorgia 

Meloni, leader of the Brothers of Italy, uses social media to reinvigorate nationalist feelings and 

mobilize conservatives. Salvini, a member of the League, attracts followers, and interacts directly 

with them, often sparking a buzz in public debate. Conversely, Giuseppe Conte, formerly 

identified with the Five Star Movement, uses social media to present a calmer more collaborative 

image, that appeals to a larger audience looking for unity. This research examines how these 

leaders’ use of social media reflects broader patterns of digital political communication. It raises 

questions about the authenticity of mediated political communication, the impact of direct digital 

interaction on traditional politics, and the potential of social media in Italy.  
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Dedication 

To my younger self, I am writing you from 2024. If I could tell you everything I know now, I 

would tell you that the darkness always fades out. In the end, the light will emerge, you just got 

to keep going.  

A survivor, you are now… 
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1. Introduction 

In light of digitization, social media has emerged as a crucial actor in politics, transforming 

the way political messages are created, produced, and transmitted. Since Italian politics is 

unpredictably volatile and dynamic, it serves as an excellent example of the breadth of social 

media's effect on politics. As a result, the purpose of this thesis is to extensively investigate the 

use of digital platforms to alter political messaging and communicate directly with voters by 

examining the strategies utilized by the country’s most renowned political personalities. This focus 

on Meloni, Salvini, and Conte will help to explore how social media can be used to strengthen 

political agendas, gather more support for them, and even change public opinion. The reason I 

chose this topic and focused on these three politicians is that the way politics is done has altered 

since COVID-19. People lost trust in politics, and political communications were unable to reach 

the younger generation; instead, after the pandemic they are attempting to leverage social media, 

which the younger generation uses on a regular basis. Understanding the need to access younger 

generation on the platforms where they spend their time, these leaders have adopted social media 

as a formidable tool to “speak” with them, express views on public matters, and spark 

conversations around political issues. The fact that a significant proportion of younger voters use 

social networking platforms gives policymakers unprecedented access to a group of persons that 

has not always seemed sufficiently connected by traditional political means. By engaging with 

constituents on Twitter, Instagram, and TikTok, politicians make it easier for voters to learn about 

their message, find them more relatable, and, as a result, become more active in the political 

process. I am captivated by how political communication has evolved from squares to digital 



2 

 

platforms, and thus wanted to investigate the three most important political influencers who caught 

the interest of younger generations. In fact, digital communication holds a core place in the 

governance of the modern world. The reason why the plans revolve around each individual leader 

lies in their individual approaches to the use of social media, which is heavily influenced by their 

personal values and political views. Therefore, by analyzing the developments in the interactions, 

followership, and content strategies of Meloni, Salvini, and Conte, the thesis will provide an 

answer to the broader implications of social media on democratic engagement in the country. It 

will illustrate how these interactions can indeed encourage imagined political practices and 

participation, thus changing the landscape of traditional campaigning.  

The first chapter is going to examine at Giorgia Meloni, Italy’s Prime Minister since 2022, 

as an example of how she uses social media to project and spread her values, as well as the key 

characteristics of an effective social media post, with a focus on the unique strategy, design, and 

interaction with the potential follower base. As the leader of a party with neo-fascist origins 

brothers of Italy, Meloni presents herself and the party as an embodiment of the Italian sovereignty 

and diversity. She frequently uses platforms such as twitter, Facebook, and Instagram to spread 

messages about the danger of losing Italian identity and the necessity to protect it from external 

influence. The following variables contribute to the platform's personal branding: content, message 

frequency, and post display style, which includes multimedia. 

The second part is dedicated to Matteo Salvini, Italy’s Deputy Prime Minister and Minister 

of Infrastructure and Transportation since 2022. He employs social media as a strategic strategy to 

keep a direct, unmediated connection with the Italian people. Salvini resorts to live streaming and 

other real-time dialogues more often than any other Italian politician to convey his political 

messages. However, Salvini does not communicate with the population on such occasions merely 



3 

 

to convey his political opinion, but he prioritizes establishing a personal connection with them. 

This communication method helps Salvini bypass traditional media intermediaries, present his 

case entirely unprocessed when necessary, and respond rapidly to surprises and new sequence of 

events. This chapter investigates how Salvini appeals to individuals and reinforces his populist 

claims by proving that he is one of the few who can astutely respond to the problems of regular 

Italian residents. 

The final chapter investigates Giuseppe Conte’s advanced involvement in social media, 

especially the content generated when he served as Italy’s Prime Minister in the wake of the 2020 

COVID-19 outbreaks. The focus is on the leader’s communication strategy designed to unify the 

nation and strengthen its resistance to the virus. In contrast to other leaders, whose approach did 

little to bring the country together, Conte used social media as a means of dissemination of accurate 

information and calls for joint efforts to combat the virus. The chapter examines how content 

generated by Conte’s team appealed to the public and empowered citizens with additional 

information that influenced public attitudes.
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2. Literature Review  

The introduction of various social media platforms has changed the political landscape. As 

a result, Italy is an excellent illustration of how the digital revolution has impacted political 

processes. The current literature review addresses the following problem statement: what are the 

positive and negative changes in the impact of social media on political communication, public 

democratic engagement, election results, and public opinion transformation in Italy from 2018 to 

date; the social media challenges, concerns, and decision-making aspects. The scholar’s research 

includes Mazzoleni and Bracciale's 2018 paper “Socially Mediated Populism: The communicative 

strategies of political leaders on Facebook,” which reveals the distinct ways in which populist 

Italian leaders use Facebook, eliminating the traditional press factor and involving the electorate 

in the communicative process. The results show a development the emergence and dynamics of 

interaction of a new generation of active communicative participators “populist” as well as a 

transformative negative force. The researchers’ final notions include intensification as a behavior 

component and polarization as a value indication. While the first is positive, the second is a bad 

indicator that marks the end of a process. Another research paper, by Herbert and Fisher-Hoyrem 

(2022), discusses new kinds of discourse forming in the working environment of conventional 

media, which they refer to as a new digital political revolution. They also state that such an 

approach is transforming the entire structure of democracy in the modern world. Politics is 

democratizing, which means that Instagram, Facebook, and TikTok allow politicians to 

communicate to the community directly rather than via the press. On the other hand, there is a new 

phenomenon: the personalizing of politics because of social media and the influence of “marginal 
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fame”. The concept is that politicians construct their own personal fame sphere, where the form is 

more important than the substance. People may empathize with or oppose a politician, but they do 

not provide any fresh ideas.  It is clear from the above speculations that not only the emergence of 

political leaders is accelerated by social media, has accelerated the personalization of politics 

whereas increased their spectacle. Italian politicians have found a loophole outside of the 

functioning mass media and have deflected themselves from masses instead of communicating 

with them. Citizens have the option to communicate directly with political leaders, who then 

connect directly with their audience. (Giusti and Niederer. 2020). This can have negative 

repercussions, including a possible decline in political involvement. Individuals now wield more 

influence thanks to technology, becoming the primary decision-makers and critics of leaders 

without fully comprehending their position in society.  

 

The research relies solely on primary sources obtained through the examination of 

Instagram, Facebook, and Twitter posts. These platforms were chosen for their importance in 

political communication and widespread use by significant political personalities in Italy today. 

The study looks at posts on major social media sites by Italian politicians Giorgia Meloni, Matteo 

Salvini, and Giuseppe Conte from 2018 to 2022. Each post is examined in terms of its content, 

with this thesis focused on how politicians develop and express their public images using language, 

imagery, and thematic material. The purpose is to explore at how politicians utilize social media 

to transmit political messages, improve their image, and interact with the public. This study also 

examines how the public responds to this content on social media, assessing public reaction to 

evaluate mood and determining how people’s perceptions regarding political personality 

leadership in Italy. By focusing on original postings and content, this study offers a direct 
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examination of the function of political communication and its influence on public conversation 

in Italy.
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3. Chapter One: Giorgia Meloni Nationalism and Digital Mobilization  

Engagement through Multimedia  

The example of Giorgia Meloni demonstrates how social media, specifically Instagram and 

Tik Tok, can serve not only as a tool in developing a political narrative but also a means to 

communicate with voters and involve them in public discussions. Her online presence is the 

journey from when she first entered politics as a youth leader in the neo-fascist Italian Social 

Movement to creating a new political party, Fratelli d’Italia, with her leadership, and eventually 

winning the title of Italy’s first female Prime Minister. This rise mirrors her growth alongside these 

digital platforms. Initially adopting traditional communication methods, Meloni quickly seized the 

expanding opportunities of social media to amplify her political reach. She utilized platforms like 

Facebook, Twitter, and Instagram to disseminate her political messages directly to the public, 

circumventing traditional media channels. Her posts frequently addressed themes of nationalism, 

traditional family values, and criticism of immigration and EU policies. This direct approach 

successfully crafted a distinct and resonant political identity, appealing to many Italians who felt 

alienated by globalization and liberal policies. Meloni’s proactive engagement on social media has 

been a significant strength, maintaining daily interactions with her followers, addressing their 

concerns, and responding boldly without fear of backlash. She has fostered a dedicated following, 

who feel a personal connection to her through her active presence and responsiveness. Meloni has 

also embraced live video streaming to discuss current events, share personal insights, and reinforce 

her connection with her audience. As her prominence grew, she refined her use of social media, 
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incorporating multimedia elements such as video clips and graphics that illustrate her political 

stance, as well as engaging memes to boost her visibility online. During electoral campaigns, she 

intensified her social media activities to energize supporters and share campaign updates, 

employing targeted ads, hashtags, and curated content to engage voters effectively. As she became 

a notable figure in Italian politics, her platforms also became a venue for her to express her views 

on global affairs, showcasing her meetings with world leaders and her stance on international 

issues, thus positioning herself as a formidable global figure. Today, Meloni’s strategic use of 

social media serves as a model for politicians globally, illustrating the profound impact of digital 

media on modern political discourse and strategy. Her online presence is more than just self-

promotion; it reflects a broader trend where digital platforms are essential for engaging audiences, 

fostering participation, and shaping policy agendas. Meloni’s approach demonstrates her 

understanding of the necessity to maintain a dynamic online presence to wield influence 

effectively. 

Going more in depth by analyzing her Instagram account it is possible to see that, more 

than one third of Giorgia Meloni’s posts are focused on criticizing her political opponents. The 

posts shared on the official social media accounts of the leader of Fratelli d’Italia, organized into 

12 main categories: antagonism, call to action, candidates, coalition, electoral events, 

events/private life, programmatic ideas, leadership, media, results, solidarity/anniversaries, and 

values. (La redazione PrimaOnline). Giorgia Meloni continues to employ her aggressive strategies, 

albeit with a slight decrease from the 2019 European elections: 32% of her social media posts are 

dedicated to criticizing her adversaries (compared to 36% in 2019). (Reputation Science, 2022).  

The focus of Fratelli d’Italia’s proposed motion of no confidence is primarily on Interior 

Minister Luciana Lamorgese, who is targeted by 30% of Meloni’s criticism, with Roberto 
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Speranza and the Draghi Government also receiving 18% of the attacks. Meloni also devotes 

significant attention to displays of unity and commemorating specific anniversaries (16%), 

balancing more sensitive topics like honoring soldiers lost in Nassiria with popular topics like the 

latest Don Matteo episode or Italy’s volleyball victories. The programmatic concepts of Fratelli 

d’Italia account for 11% of the overall content: repeated topics, the call for a naval blockade, and 

disapproval of the green pass. In comparison to the 2019 European elections, there has been an 

increase in the social media focus of Meloni on calls to action (9%), electoral events (9%), and 

candidates running for mayor in major cities (4%), albeit with some differences. The leader’s 

personal life is becoming more visible in the public sphere (6%), along with concerns about her 

leadership (5%), as mentions of values (6%) and media references are on the decline (1%). 

(Reputation Science, 2022). In contrast to the 2019 European elections, there is no room for 

contemplation on the center-right coalition, possibly indicating political tension between the 

parties. In terms of creativity, Giorgia Meloni’s preferred graphic element is the “card”: she often 

chooses this combination of photos and concise, attention-grabbing text as her favorite graphic 

solution, selecting it in 48% of situations. Nearly a third of content is in video form (28%), with 

photos making up 18% of the total. Only 6% of content consists of replies to other tweets, without 

any visual elements. In 75% of cases, the “card” is the preferred choice for targeting political 

rivals, while short videos are the most used method for commemorating electoral victories on the 

streets (67%). (Reputation Science, 2022).  

From “Io sono Giorgia” to national identity  

Giorgia Meloni’s communication journey peaked during a legislative term in 2019, when 

two of her speeches became viral. The initial one is called “Ollolanda”, a short form of her initial 
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remarks in a TV speech. She mentioned about the Sea Watch: “The Netherlands is either taking a 

hostile action by allowing a Dutch-flagged ship to unload illegal immigrants at my place or 

declaring that it does not accept the Sea Watch as a legitimate ship, deeming it a pirate vessel 

where passengers can disembark, crew can be arrested, and ship can sink” (Giorgia Meloni, 2019). 

The way it was pronounced became a meme and spread rapidly through GIFs, edited videos, and 

other trendy formats on social media.  The edited speech videos gained tremendous popularity. 

Tik Tok users have picked it up, creating challenges of interpreting the phrase in such a way as to 

dramatize any everyday situations. Thus, the phrase became a source of humor, and sometimes 

serious political rhetoric. This increased its spread even more. In addition to its comedic value, the 

phrase has sparked deeper conversations about Meloni’s political stance, his views on the EU, and 

the strained relations between Italy and other member nations. This has helped to maintain the 

discussion related to the term; the episode stimulated a broad debate on national sovereignty versus 

the obligations deriving from EU membership. Meloni often underlines the need for greater 

autonomy for Italy compared to decisions made in Brussels, a position that resonates among 

populist and sovereigntists parties across Europe. The virality of “Ollolanda” has also influenced 

international perceptions of Italy and its politics. This has sparked reactions not only in the 

Netherlands, but across the European context, with some seeing Meloni’s approach as a sign of 

growing divisions within the EU, while others appreciate his frankness and his call for a greater 

balance in European economic policies.  To be more specific, advocacy for national autonomy or 

rebalancing EU economic relationships; Meloni’s remarks and political position would suggest 

that she also wants Italy to be less bound by EU direction in the shaping of economic policies and 

decision-making. For instance, Italy should have more discretion on economic policies which are 

standardized across EU countries. 
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Figure 1 Giorgia Meloni's Instagram, 2019 

 

Giorgia Meloni does not hide herself from these attacks, but she decides to embrace them, 

well aware of the viral power of memes and the increase in the popularity that this cause 

(Mazzoleni and Bracciale, 2019). For this very reason, Giorgia Meloni does not overlook 

comedians who mimic her; she capitalizes on it to her advantage in order to gain strategic power 

and prevent these memes from tarnishing her image on social media. 

Another important speech that became viral and influenced her politics is “Io sono 

Giorgia”. At the rally in Piazza San Giovanni in Rome on October 19, 2019, her speech was turned 

into the lyrics of the popular song by Mem&J, two DJs from Milan, and from that point on Meloni 
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starts incorporating the slogans that mock her into her own repertoire. A distinctive catchphrase 

that will serve as her personal brand, to the extent that it will also be the title of her book. This 

approach has been utilized by Salvini and other leaders, but no one has been able to benefit from 

it as effectively as Giorgia Meloni, who has made the most of seemingly disadvantageous 

circumstances. “Even my nieces were dancing to it,” she notified the Corriere della Sera, not 

ashamed of what had transpired, but rather turning it into her power. Giorgia Meloni employed 

this statement to establish a direct link with voters, positioning herself as a familiar and trustworthy 

presence, highlighting a contrast with what is seen as traditional political approaches. She has 

gained prominence in politics through her steadfast nationalism, conservative stances on social 

matters, and criticism of the elite. The phrase “I am Giorgia” was introduced as a key element of 

her communication plan in election campaigns, notably in 2022, when she made history by 

becoming the first female Prime Minister of Italy. Using the slogan helped personalize the 

campaign by highlighting her personality and direct fighting style, setting her apart from other 

politicians known for a more bureaucratic and indirect approach. Choosing a slogan that highlights 

individuality also showcases a defining aspect of his political approach: confidence. In a setting 

where female politicians frequently encounter more obstacles in asserting themselves, opting for 

such a personal slogan can be viewed as a confirmation of her credibility and resolve in advancing 

her political goals.  
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Figure 2 Giorgia Meloni's Facebook, 2022 

 

Using it as a unique and personal slogan, Meloni made it clear how she differs from other 

politicians, establishing herself as a distinct and specific choice compared to her competitors. “I 

am Giorgia” is not just a slogan; it has evolved into a representation of his leadership approach 

and her political tactics, leveraging contemporary media to strengthen their supporters and her 

impact in Italy’s political scene. Was not merely a response to the criticisms, but a strategic 

decision to establish and strengthen her political persona, demonstrating how obstacles can be 

turned into instruments for empowerment and political achievement and this aided voters in 

promptly recognizing her ideology.  Italy conducted national elections on 25 September 2022. The 

elections were moved up due to the collapse of Mario Draghi’s government, which lost support 

from important coalition parties. The Italian political landscape was greatly influenced by the 

results of the elections. Even though this moment was crucial, Giorgia Meloni still chose to share 

on social media. Meloni showed up holding two melons and asked, “Are you Meloni?” You must 
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“ride the watermelon” making fun of her last name. This post sparked considerable controversy, 

because it was perceived as an ironic effort to acquire votes and force others to like her using irony. 

Her surname is close to the Italian term “meloni”. Holding little melons establishes a relationship 

between her name and the fruit, making light of the circumstance. Furthermore, utilizing melons 

as a metaphor for breasts in a picture or text generates a sexual undertone. The image may prompt 

the observer to develop a sexual association, which can be rather unpleasant in a political setting. 

In fact, many followers of the post saw this image as explicit and provocative. Despite this, she 

still garnered a positive response from the virtual audience, receiving many likes and applause, 

earning people’s kindness. 

 

Figure 3 Giorgia Meloni's Instagram, 2022 
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The fact that she used the imperative verb “Devi” makes it clear that people have no option, 

but to vote her. Her ability to utilize social media is a way to establish a personal connection with 

their followers by offering emotionally engaging or encouraging information. This can foster a 

stronger sense of personal connection and obligation to the politician. Aa a matter of fact, satire is 

known as one of the most effective political instruments, the use of which has a long and 

established history. It was a way for writers and artists to challenge the society rules, the legislative 

policies, and public figures without facing the crackdown. It is such a powerful and indirect form 

of political expression since it can be easily hidden behind jokes and entertainment (Salman, 2023). 

Satire is a crucial political tool in the influence of the public because it reveals political absurdity 

to inform and persuade people’s perspectives and even the approach, they behave politics. 

From politics of emotion to cultural heritage  

In her profiles, Meloni reveals some of her most intimate private life in a cautious way, 

but when it comes to the spread of photographs of moments of intimacy with her daughter, the 

moderation is only apparent: the result that emerges is the profile of a very hard woman fighter 

for her political rivals, but who is absolutely righting her ability to melt in front of the people she 

loves. Meloni’s policy could be defined as a “politics of emotions”, and she is capable at 

managing emotions, in social media more than in traditional ones. Even when she admits that she 

receives many memes because his veins, she replies that she is unable not to get excited about 

certain themes that fascinate her. In addition to the usage of pop components, a third aspect in 

her communication is the privatization of her emotions: she utilizes them strategically, because, 

as he periodically reinforces, she is still on the lookout. Some highly emotional moments 

characterize his private life, including photos of his daughter in which the sense of guilt for 
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spending so little time with her during the electoral campaign shines through, prompting the 

identification of many mother moderators who are in the same situation. The cautious usage of 

this story allows it to be more believable than its opponents. 

 

 

Figure 4 Giorgia Meloni's Instagram, 2022 

 

Meloni, like other politicians, posts about her daughter on social media for various political 

reasons. Not only do posts with politicians and their families get millions of likes, but those posts 

also help to show the politician as someone a regular person can relate to. A daughter giving a 

massage to her mother is a little thing, but it already indicates that the person on the photograph 

has family values like a lot of the voters. Moreover, the family is the centerpiece of cultural identity 
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in Italy, and such images resonate well with people in this country. Thus, Giorgia Meloni made a 

great strategic decision to invest in family-oriented imagery that matched values, and ideas people 

cherish. It created a positive public image and helped to secure many votes. 

Giorgia Meloni is going more into the direction of a communication more institutional 

where irony is left behind. After the Italian 2022 elections, it is clear shortly from the Italian 

elections that Volodymyr Zelensky congratulated Giorgia Meloni on her victory in the elections. 

The President of Ukraine congratulated Meloni on Twitter that he expressed his hope “for Italy’s 

collaboration in solving the conflict.” Under such sending congratulations, the meaning of “desired 

and continued cooperation agreements in economic, political, and security matters” are hard to 

ignore .Once again social media are used for political goals, giving the followers the doubt if the 

photos the leaders post are simply politeness or strategic game play. As a matter of fact, Meloni, 

after the answer she gave had to face some criticism from her followers who accused her of having 

already retracted some of her positions in foreign policy since Meloni’ s party was once recognized 

for its support of Russian President Vladimir Putin and his strategies.  
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Figure 5 Giorgia Meloni's Twitter, 2022 

Chapter Two: Populism in Matteo Salvini’s politics 

Direct Engagement through live stream  

Matteo Salvini understood the importance of social networks long before other Italian 

politicians. He opened his Facebook page in 2010 and began sharing his daily activities, conveying 

his messages with great naturalness. Salvini’s communication strategy is based on the careful 

choice of topics, controlling the media and political agenda. He has managed to polarize the 

political debate through his ability to frame the facts in ways that are functional to him, using the 

framing technique. For example, he framed the immigration issue as an invasion, raising security 

concerns for most Italians. Matteo Salvini’s constant media exposure had a significant impact on 
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the electoral polls following the March 4 elections of 2018, as well as in the regional elections. 

Starting in June 2018, polls began to record rapid growth for the League. According to the 

YouTrend portal, Salvini earned on average half a percentage point per week, reaching 24% on 

the day of his swearing-in at the Quirinale. Over the summer, the League continued to rise in the 

polls, reaching 30% and overtaking the Five Star Movement for the first time. In some surveys, 

the League reached peaks of 33-34%. In the European elections of May 26, 2019, the definitive 

confirmation of the electoral growth of the League came: 34% of the votes was the percentage 

with which the party established itself as the first Italian party. To understand the communication 

strategy applied by Matteo Salvini, it is necessary to first look at the channels that have been used. 

Salvini has demonstrated himself as one of the first Italian politicians in the use of social networks. 

In the two-year period 2010-2012, he adopted a strategy still considered effective today: publishing 

articles linked to local news events, promoting his appearances in the media, and inviting users to 

support him, using personal photos that made him identifiable by his own audience as a common 

man, with whom it was easy to identify. 

The firs tool that Salvini uses is the tone voice, he uses simple and immediate language, 

understandable even by children and the elderly, he usually uses “bar” language so to speak, 

reporting simplified data and statistics to obtain an immediate understanding of the citizen. This is 

why his followers most of them are in the working class which means that they do not like elevate 

language, but they want the leaders to talk like them, in that way the feel more represented by 

someone that can understand them. In addition, Salvini’s approach entails investing a substantial 

amount of money. For example, his Facebook campaigns have been heavily funded to ensure that 

the posts reach as many people as possible. Moreover, being funded by the political party, the 
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activity on social media is well financed, which allows him to stay ahead of the game. Salvini 

communicates these uncertain statements and falsehoods through constant Facebook utilization.  

Hashtag campaign for wider reach  

The utilization of digital tools, which are indispensable in the field of modern political 

campaigns and engagement, are another critical mean in gaining competitive advantages and 

presence. Salvini, however, is adept at using social media to create and promote his political story. 

His hashtag campaigns should be noted within the broader digital campaign’s various components 

for their strategy. Salvini selects hashtags not randomly but strategically; for example, when 

election time approached in 2018, his campaign used them urging action: #VotaSalvini. 

Simultaneously, this involves completing a certain task vital to driving action but also maintains a 

feeling of community among users. Twitter campaign of Italian party leaders before the 2018 

parliamentary elections exemplifies how Salvini’s particular use of top-trending hashtags 

diminishes the fear that their target audience’s newsfeed might be overshadowed by whatever 

dominant public discourse takes place at that point in time. Hashtags are essential in allowing the 

Salvini’s messages to become more visible. In doing so, it reaches beyond the confines of his 

follower count by either participating in existing discussions or creating new ones. This strategy 

is increasingly necessary in an online environment, where outpouring information leads to a low 

attention span from the audience (Bracciale et al., 2019) Salvini’s tweets demonstrated that 

emotionally charged, controversial hashtags may raise or diminish people’s reactions. Most of 

such, are on conflictual subjects that amplify emotions, which in return increases the audience’s 

interactions per post, and shares. The hashtag campaigns as used by Salvini contribute to a more 

extended term in brand building; each tagged post on a specific subject, such as nationalism, 
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immigration control, or EU suspicion increases the politician’s branding. Moreover, this constant 

repetition helps link his official image with a true course taken by a bold leader in defending 

unpopular political positions. The scientific works, including the results of assisted CDA analysis 

of Salvini’s communication do reveal the mechanism of how the use of a handful of hashtags over 

time makes it virtually impossible for the public to decouple his name from specific political 

insights and positions. In particular, “race for attention: Twitter campaign of Italian party leaders 

before the 2018 parliamentary elections” evidence about the scientific interest in utilizing the most 

common hashtags by Salvini during a set electoral span specifically because they have turned out 

to maximize viral capacity during him online. This approach does help to establish a common 

identity because supporters then develop different supporting and discursive strategies, such as the 

#Vinci Salvini! measure by R. Bracciale et al. to launch more campaign vibes for a simulation. 

Salvini and his staff created hashtags that summarized his key points and spoke to the target 

electorate’s feelings. For example, the hashtag #PrimaGliItaliani, which translates to “Italians 

first,” aptly describes his political stance. At the same time, it is succinct, memorable, and easily 

shareable, which enhanced its visibility on Twitter. The searchable hashtags became trending 

topics, thus causing Italian netizens to engage with him effectively. His supporters understood the 

meaning of these messages and the hashtags formed a channel through which they communicated 

the alignment with his policies. The hashtags’ visibility ensured Salvini dominated the 

conversation on social media on all major issues during the election, which reduced his 

competitors’ visibility. Salvini’s trending topics caught media attention. The media chose the 

concerns and turned them into topics of conversation on major news platforms, drawing those who 

might not use Twitter. 
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This way, cross-platform amplification enhanced Salvini’s presence in the public sphere, 

and his campaign’s themes and messages received more attention. Real-time adjustment to public 

sentiment. The feedback loop was also immediate, and Salvini’s campaign could adjust its 

messages on-the-go. Depending on the amount of likes and retweets under a certain hashtag, 

Salvini’s social media relates could immediately switch to the ones that went viral, focusing their 

attention on promoting these tags. As a result, Salvini’s campaign remained always trendy and in 

touch with the public pulse, and his communication campaign became more efficient. The party 

got many votes and became a powerful political entity. Salvini’s focus on social media, particularly 

on hashtags, had a significant effect on these results. These examples illustrate how specific the 

consequences of the social media strategy were in Salvini’s case. In 2018, Salvini’s use of hashtags 

allowed the politician to leverage the potential of the hashtag to boost reach, engage his electorate. 

 

 

 

 

 

 

Case Study Examples of Salvin’s Hashtag Campaigns 

 

1. #PrimaGliItaliani (#ItaliansFirst) 

 

Figure 6 Matteo Salvini's Instagram, 2018 
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In Italy, around 2018, the hashtag “#PrimaGliItaliani” went viral and was incorporated into 

the political context. It was often used in applications that insinuated that the interests of Italians 

should be given priority in confronting foreigners. This has been incorporated in the manifestos of 

many right-winged political parties as well as other hashtags used during their various election 

campaigns to support nationalist policies. This specific one formed the core of Salvini’s conviction 

such as national priority as well as ensuring immigration is controlled in Italy. The party utilized 

this slogan-cum-hashtag to market the party’s image as a party that put the issues of Italian citizens 

first when it comes to making government policies and decisions in public. This popular slogan-

cum-hashtag helped cement Salvini’s visibility in most social media platforms such as Twitter, 

where it was a popularly used hashtag for the electorate. Many voters were nationalists, and the 

hashtag was a rallying call among approximately half the Italian electorate. It helped him in 

building many of the voters have the impression of him as a protector of the interests of Italians. 

The perception was fed by other related issues the country was facing, such as immigration issues 

and an economic recession. The hashtag did not trend in isolation but during public debates and 

campaign rallies. Salvini used the hashtag “#PrimaGliItaliani” as his party setup slogan, and it was 

a short form of his manifesto. Hiring and first positioning of Italian nationals in the government 

and all sectors of the economy and industries was part of his slogan. The country had an 

unemployment problem, and hiring first-time Italians was appealing. The hashtag strengthened 

identity politics in Italy. Salvini used a #PrimaGliItaliani hashtag to help in appealing to some 

voters who believed that some globalist policies had undermined Italian’s economy and their 

culture. It was a slogan that all supporters of all his policies used as their tag. Salvini hoped to win 
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the heart of the majority of voters who were ready to safeguard their jobs at all costs. He dumped 

up support from these Italians by using simple slogans and understanding what they want.  

 

2. #StopInvasione (#StopInvasion)  

 

Figure 7 Matteo Salvini's Instagram, 2019 

 

This hashtag was introduced during the peak of the migrant crisis and was consistently 

used to support Salvini’s stringent immigration policies, especially during 2018-2019. Salvini 

effectively used this hashtag to address public fears and concerns over uncontrolled immigration 

that were widespread during this period. The virality of the hashtag ensured the message of 

Salvini’s anti-immigration strategy reached as many people as possible and rallied support around 

him. The influence of the hashtag was significant in shaping public opinion towards immigration, 

portraying Salvini as a decisive leader who dared to enact tough decisions. The hashtag likely 

influenced policy decisions and legislative directions concerning immigration. The period of 

introduction of the #StopInvasione was characterized by significant migrant flows into Europe, 

especially from the Middle East and North Africa. This led to increased concern among the public 

over border security and national defense, which Salvini capitalized on by staunchly declaring war 

against what he believed was excessive and unregulated immigration (Yale’s Global Affairs 
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Journal, 2021). #StopInvasione elicits intense emotional reactions because of its focus on 

perceived negative effects of immigration. It indued a wide range of desired and undesirable 

emotional outcomes, making people choose familiar ends of the scale based on past experiences. 

It created deep cleavages between open-borders-inching emotional logic and the strict-border-

policies-thinking public reason. Salvini managed to rebrand a significant section of the electorate 

that had become disillusioned with the political dominance of the far-left and the far-right. The 

hashtag helped to create an identity that believers held onto, consisted of being in the same boat 

and ready to fight to the end. This undercurrent of belonging became a formidable political force 

in Italy and shaped discussions and actions that followed concerning policy on immigration. Media 

amplification and Agenda Setting: Salvini’s virality with #StopInvasione ensured that many weeks 

were consistently spent talking about his single-minded attack on liberal border policy. This meant 

that the media agenda was continually pushing back and forth his ideas on people even when he 

was silent. This became even more significant as other executives were forced to answer to a single 

hashtag time and again. The media environment was full of action over the meaning of open 

borders and their benefits over stringent measures. With: #StopInvasione even managed to slip in 

measures that would guide broader debates on the immigration policy into Continental discussions. 

The decibels over migration policies shifted from very open to somewhat stringent as highlighted 

by the free spread of the hashtag to the rest of Europe outside Italy. When well-crafted and timed, 

social media can become a tool for desired policy influence or the creation of a strong leader, as 

proven by the #StopInvasione. 

 

3. #Stavoltavotolega 
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Figure 8 Matteo Salvini's Twitter, 2019 

 

This hashtag was an integral part of the election campaign, empowering the voters and 

mobilizing them in the digital space. The application of the hashtag served as a digital chant the 

way for supporters to voice their unity and approval of Salvini’s potential as a leader. Also, it 

helped measure the digital space’s activity in terms of support. Overall, the hashtag positively 

influenced Salvini’s visibility in the political arena, aiding in engaging more voters who supported 

the politician and thus helped the party in elections. The start of the #Stavoltavotolega campaign 

occurred at the perfect time considering the existing electorate’s overall disenchantment with 

familiar political party representations. Voters sought resolute actions and voices across many 

countries, and Italy was no exception, facing challenging economic conditions and dealing with 

the burden of illegal immigration. Powered by a trending hashtag, Salvini’s campaign was 

perfectly timed, indicating that he was the right person for leading the country. The virtual rallying 

digital cry likely mobilized more voters to get to the polls. Several regions had closely contested 
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races only Salvini’s electoral punters to thank for putting their candidates over the top. His party, 

Lega Nord, registered impressive electoral wins, cementing its reputation as a political force and 

benefited immensely by accessing thousands of tweets under the campaign banner. The tweets 

aided the team to analyze data, giving insights into voter feeling and response. The data informed 

Salvini’ s campaign team on how best to tailor its messaging and target the specific audience most 

responsiveness. Even post-election, the hashtags aided Salvini’s campaign sieve in aiding the 

virtual community to stay in touch and sustain the engagements. It is an essential component of 

his organization as it aids in rallying support for Salvini as he pushes for his ideological clean-out 

strategies post-victory. The #Stavoltavotolega trend has, therefore, been pivotal in contributing to 

resilience and influence in the Italian political space. The Mediated Power of Salvini’s Hashtags 

proves how strategic the use of information and communication technologies becomes in modern 

politics. (Bracciale et al., 2022). The depth and width of Salvini’s actions indicate that he mirrors 

significant parts of the debates and hereby has a strong impact on how they are shaped. His actions 

include the use of modern technologies do not only increase his visibility, apparent persuasiveness 

and power but also change the fundamentals of the interaction between politicians and citizens.   

 

Provocative content to spark debate  

However, Matteo Salvini’s social media presence is not limited to the extension of his 

political campaign it is one of the integral aspects of his political persona and strategy. Using the 

provocations and addressing a broader audience, Salvini influences the public discourse and his 

presence in the mass media simultaneously. This analysis will provide more detailed insights on 

Salvini’s use of provocative content, the topics of his engagement, and how his social media 
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presence helps him promote his political views within the context of Italian reality. Among the 

most obvious features of Salvini’s social media posts are appeals to the audience that combine 

fear, hope, and pride in one’s country. The main role of such appeals is to unite the audience around 

Salvini and make them feel they defend their country together from a common threat. Thus, Salvini 

frequently claims that the migrant flow to Italy is part of an “invasion” that needs immediate 

repulsion. To create the feeling of unity between ‘us’ and ‘them’ and address the critical audiences, 

Salvini uses the opposition of these broad categories. The rhetoric processes complicated issues 

into simple stories or jokes that are easily digestible and shared and solidify his readership identity. 

It boosts feelings of in-group loyalty and at the same time, it promotes Salvini as the savior of its 

interests. He shares both images taken during controversial actions, such as deportation of illegal 

immigrants in operation that feature him, to mocking memes excellent for sharing. Images made 

his message more visually appealing for sharing through social media and contributed to 

expanding his outreach. Salvini’s use of controversial and provocative content raises issues about 

the transformation pace of democracy into a platform for creative provocations. While it certainly 

has a social merit of generating engagement, it also diminishes abilities of citizens to discuss 

politics constructively. This approach focuses attention on extreme ideas and limits the space for 

moderate politics. It also underscores the media limitations and pressures them to compete with 

simplified and extreme news. 

This example of how easy-going provocation boosts Matteo Salvini’s social media 

campaign around his strategy illustrates a potent picture of political communication in the modern 

environment. In the era of social media, the public and the media should discuss the existence and 

welfare of truth of political discussions. These discussions should not be possible to eliminate 

general principles of democracy, such as rational discourse and civil disagreement, in preference 
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of easy outgoing virality and engagement. Salvini uploaded a video of himself authorizing a police 

quest of a migrant community to touch upon the thought of immigration and security. In discussing 

the police hustle, provocation-oriented Salvini chose hashtags such as #StopInvasione and 

#Security. These signs echo Salvini’s fans’ attention to what they consider threatening immigration 

and globality are their primary social tope. The clip went viral, spreading to angry rhetoric 

throughout social media, and then the traditional and social media picked up on it, expanding the 

concept. The investigation perplexed the most active and powerful interests associated with the 

idea of order and security. The fears and demands of assuredness and stock registration are highly 

motivating actors. Salvini uses them to ensure that their awareness and vision resonate. 

 

Figure 9 Matteo Salvini's Instagram, 2018 

 

In criticizing the European Union, Salvini makes frequent use of pictures and captions, 

mostly connected to the Union’s economic governance policies and the issue of immigration. One 

such example is a meme depicting the European bureaucrats as aristocrats governing from afar 



30 

 

and destroying the Italian economy or sovereignty. Such posts resonate with his nationalist 

audience, many of whom are similarly inconsistent with the EU. Through the use of sharp, catchy, 

and passionate language, the posts become widely circulated, making his followers feel united 

with Salvini and one another. Hence, this noticeably design a certain image of the enemy, 

strengthening his followers through the creation of “us against them” (Yale’s Global Affairs 

Journal,2021) At the same time, it strengthens the image of Salvini as a protective factor in the 

sphere of national sovereignty on which patriotism can be developed.  

 

 

Figure 10 Matteo Salvini's Instagram, 2018 

 

He also utilizes drama and directly addressing other social media participants. For instance, 

since the Northern League party has been used to respond to debates about the integration of 

Islamic communities in Italy, another discussion demonstrates that Salvini shared an image of 

himself holding a ham leg with a caption insinuating that traditional Italian ways of life and eating 

should be fought for from foreign influence. The post uses cultural arguments to demonstrate a 

strong view on the issue, and more debate and controversy connected to the issue will contribute 
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to Salvini’s image as a defender of Italy against globalization (Irene Viparelli and Evanthia Balla, 

2021). By saying these foods and other aspects should be protected as they are of an important 

Italian heritage value, Salvini not only asserts his people but also his forum as the leading Italian 

party. Salvini has posted making direct mockery of his political enemies who have characterized 

being “dumb” on social media. For example, he used split-screen technology to combine his public 

appearance with what he dubbed an opposing politician holiday picture, critiquing his stupidity in 

a quote at the base of the screen. Direct engagement attracts the theatre and focus not just on his 

image, but also on his terms on the political discussion. When suspects of crime have reported that 

his forum’s weak policies on immigration have changes of wildlife, he wrote such scenes on his 

social media profile. These posts reinforce this point by underlining the risks of uncontrollable 

mass immigration, thus highlighting a direct connection between his leadership and public safety. 

More so, the very fact that such posts are, technically speaking, reactive by nature makes them 

dynamic and always relevant. This trends to ensure that social media publications always obtain a 

large response and provoke active debate among both followers and the media. This type of content 

maintains the discourse about immigration and maintains popularity of Salvini’s radical activities 

and at the same time depicts the leader as a responsible and proactive one. The examples reviewed 

in this chapter illustrated how Salvini uses privileged violent communication to drive his agenda 

on social media, ensuring that both his targeted public and media have a proper understanding of 

his message.  

 

 

 

 



32 

 

Chapter Three: Giuseppe Conte rational discourse and community 

Communicating during crisis  

The largest social crisis confronted by Giuseppe Conte as the Prime Minister was the 

pandemic. In general, the style of communication regarding public addresses of the speaker was 

about a frequent speech and use of different platforms for promotion to the population. First, the 

Prime Minister talked about the country on television and the course of action and 

recommendations. Therefore, there was a direct channel of communication with citizens. Second, 

he used two social networks, Facebook and Twitter, where he published relevant information 

immediately. Conte often joked that the vaccine was his, which implies that he is an open and 

accessible person giving the idea that everything was under control. Most of his speeches were 

about transparency; he simply describes the problem and the reason why it needs to be solved. The 

previous prime minister wanted folks to trust the administration and understand why he was acting 

in that manner. Overall, harrowing tales were told, along with a protracted appeal to the general 

public that it was important to fight (Teoldi, 2021). And met with healthcare professionals to 

demonstrate to the public that the government is acting on their own representative advise. 

Giuseppe Conte’s communication strategy on social media during times of crisis, particularly 

during the COVID-19 pandemic, can be analyzed in greater depth through several key aspects: 

 

1. Structured and Frequent Communication 

Conte’s public remarks were well-structured. He established a timetable of updates, which 

helped to simplify frequent briefings and relieved the public of worry while also creating an 

information vacuum. The government has been able to provide fluid and consistent information 
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on changing health standards, lockdowns, and state-initiated business assistance packages. Conte 

realized the potential of digital communication and enhanced his message on social media by 

improving accessibility and timeliness. During lockdowns, frequent face-to-face connection was 

not possible, but social media platforms like Facebook and Twitter allowed the government to 

communicate and receive information in real time. It was also beneficial that social media could 

manage a two-way flow of information, with individuals asking the most important queries about 

health advice and receiving real replies, which helped fight disinformation. Conte also frequently 

cited to the statistics that informed his government's actions, ranging from infection rates to the 

maximum injectable hospital capacity. The transparent approach to communication was 

instrumental to win the people’s confidence since it ensured that they were fully aware of the 

reasons to implement such measures as lockdowns or travel bans (Antonelli et al. 2020). In 

addition to that, the Italian Prime Minister was open about the difficulties faced by the government, 

including the shortage of medical equipment and the economic crisis, which helped to lower the 

public’s expectations and create a perception of unity and strength. 

 

2. Emotional Connection and Empathy 

Empathy and solidarity often colored Conte’s speeches. He was consistently willing to 

sympathize and thank people for sacrifices and efforts. Conte expressed appreciation to Italian 

citizens who stayed home, healthcare providers, and essential workers. This emotional facet of 

communication was essential to support a sense of community affected by physical isolation. 

Conte did not appear alone in addressing the crisis. Health experts and scientists often 

accompanied him at briefings. This approach indicated that the response was not dictated by one 

person and that decisions were reinforced by expert opinions. By demonstrating a respect for 
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expert knowledge during health briefings, he emphasized the reliance on expert opinion to manage 

the crisis more effectively. Moreover, the government seemed to be active in adjusting its 

strategies based on feedback and experience. Conte did make changes in measures and economic 

support in accordance with growing criticism and expressed needs. The government’s ability to 

give swift response and adapt a generally cooperative trajectory served to ensure public 

cooperation and prove that their voices were heard. 

To provide a more detailed and illustrative example regarding the communication method 

used for Conte in crisis, the following examples of his actions during the pandemic will be taken 

to demonstrate that method in action. In March 2020, Conte addressed the nation, introducing the 

expansion of lockdown from limited testing in Lombardy to the entire country. The style of his 

words was straightforward and decisive: “I am going to sign a decree that can be summarized as 

follows: I stay at home” (Conte,2019). The no-frills style of speech and the comprehensibility of 

the main message ensured its understanding and obedience. Conte used Facebook live to get in 

touch with the people, addressing policies and, in some cases, answers can be given in real-time. 

During one such broadcast, he discussed further actions and a change strategy, outlining the 

planned timeline for initiation and the conditions for starting businesses and public spaces. Such 

actions helped restore and clarify the plans of the government, therefore, subsequently reassured 

the population. In many of his speeches, he expressed understanding of the plight of the people of 

his country; he referred to the fear caused by the virus and the fears of lockdown, he also spoke of 

a people showing great solidarity: “We are a fabulous people; we’ll do it, and we’ll do it together” 

(Conte,2019).  This was an attempt to boost morale and foster a sense of national pride in the face 

of emerging circumstances (Rullo and Nunziata, 2021). Often, Conte attended bubble briefings of 

health officials’ leaders of the Civil Protection Department and leading epidemiologists beside 
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him, where questions from the media were answered and policymakers explained the necessity of 

the stringent measures they imposed. Commitment to a clear narrative of the crisis to the public 

solidified trust. 

In contrast, Conte and his government used the crisis as an opportunity to combat 

misinformation through active and verified communication. For example, when false claims and 

rumors surrounded the scale of the restrictions and the penalties for violating them, he contained 

the situation via televised messages and social media posts. He advised the people to trust official 

sources and be respectful of the protocols. Similarly, he acknowledged the inadequacy of the initial 

economic relief measures during his subsequent messages and described the new measures 

regarding small business, self-employed relief and other similar initiatives to demonstrate that the 

government acknowledges public feedback. These examples illustrate how he effectively 

communicated over the COVID-19 crisis utilizing a mix of direct and indirect approaches, 

emotional engagement, and response, all of which were anchored in transparency and expert 

decision-making. To reach out to the Italian public directly, Conte very actively communicated 

with it via platforms like Facebook and Instagram. These channels were essential because many 

messages could be misinterpreted or twisted when communicated through traditional media. In 

contrast, Conte could convey the truth from the government to his citizens without other parties’ 

influence. Additionally, on social media, channels allow immediate interaction. For example, 

during comments on the live broadcast, he could clarify the situation perceived inaccurately or 

alleviate citizens’ worries. This served as a reality check sometimes the public’s understanding of 

the measures taken completely different than the ones the officials propose. Real-time solutions 

can then modify policy or communicate with the public accordingly. It also contributed to Conte 

being more accessible as a person during posts checking how people feel or do, with personal 
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reflections about others’ suffering and describing the difficulties of families or firms, he made the 

public feel related and understood. Most importantly, however, this approach helped humanize the 

government’s response. Whenever the citizens read about new updates and policies on social 

media, they would also see the human face behind them. One of the most memorable episodes was 

when the Prime Minister made a Facebook Live update announcing “Phase 2” of Italy’s response 

to the pandemic. He explained which restrictions would be relaxed and how it would affect sectors 

of life, calling for questions and providing answers afterward. Thus, he added a conversational 

tone to the address, making it easier for citizens to understand and integrate complex policies. 

Conte proved that social media was a crucial weapon in the leader’s arsenal during the crisis 

without directly engaging with citizens, providing constant updates, building personal 

relationships to combat misinformation and amplify messages, the government would not be able 

to navigate the difficult circumstances. This is yet another way that Conte’s use of social media 

represents a new way that leaders can handle communication around a crisis. Where leaders might 

have solely relied on press conferences, the issuance of official statements, and responses to 

queries in the past, social media allows for a much larger crowd to be reached much more quickly 

and interactively. Since people use the internet to read the news more than ever before and are 

more likely to get updates from social media than newspapers or television broadcasts, Conte’s 

approach has set a new standard for the reaching the masses. His willingness to be proactive, 

humble himself before ordinary people and demonstrate transparency is an example of how future 

leaders can and should use the various digital platforms available. The information demonstrates 

the importance of leaders knowing how to handle digital communication and that the people 

require direct engagement from their leaders through the same technology that they themselves 
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use. Thus, Conte’s social media use throughout the COVID-19 crisis was more than just a new 

way to handle crises for a leader, it was a lesson in leadership paradigm for the digital age. 

 

Conte and Meloni  

Given Giuseppe Conte’s and Giorgia Meloni’s different leadership styles and political 

communication, Conte has a far different implementation of social media as well. While both 

Italian politicians have used social media effectively, they differ in approach and message based 

on their core political beliefs and aims. As an ex-Prime Minister, especially during the pandemic, 

Conte’s main use of social media was to unify, reassure, and communicate directly with the people. 

Most of his posts and live streams consisted of explaining the government’s actions and attempting 

to build consensus and solidarity. His tone was generally moderate and used in a conciliatory 

manner to express the need for the Italian people to band together and overcome the crisis. In 

contrast, Meloni is more aggressive and ideological on her social media output. (Leardi,2023). In 

her posts and videos, she often stressed the theme of national identity, sovereignty conservative 

traditional values. Her tone was more aggressive against what she described as “domestic 

enemies,” such as her political foes in Italy and external, such as the European Union. Hereby, 

Meloni’s straight talk was designed to electrify her party base by underlining the ideological 

divide. While Conte likewise went about explaining the policy and relatively limited 

conceptualizing, Meloni often simultaneously made her ideological points, which were more 

recognizable by the FdI voters. While that way, she could radicalize the rest of the public. Conte 

often used social media to inform the country about the government’s efforts in the face of health 

and economic crises. Under the same politeness principle, social media managers tweeted policy 
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explanations and efforts to reassure the nation. In contrast, Meloni’s messages on policies often 

discussed in the broader ideological terms that her base could better understand while splitting the 

general public. Although both leaders use social media to shape public opinion, in Conte’s case, 

this is more about maintaining transparency and calmness in a time of crisis, while in Meloni’s, it 

is simply another extension of her political narrative rooted in her ideological identity. Those two 

attitudes stem from very different strategies and target audiences, as Conte, in his use of social 

media during the national crisis, and it in a direct attempt to use the human nature and stimulate 

the citizens into a single action. For Meloni, she only tries to fortify her position as a politician and 

reinforce her views thus, there is little direct involvement. The two ways can exist in a single 

platform due to the capacity of social media to fulfill a different role when the context of use 

changes. The different social media strategies of Giuseppe Conte and Giorgia Meloni can also be 

discussed in the context of their political alignments. They are shaped by calculated ideology. 

Associated with the populist Five Star Movement upon his winning candidacy and later expanded 

to a coalition that included several left-leaning parties, Conte’s messaging is oriented to inclusivity, 

social welfare, and collective action. His statements during the pandemic pushed the idea of great 

solidarity, the importance of shared responsibility through the practice of follow-up of the scientist 

advice and defending the most vulnerable part of society. In other words, it is essentially more 

socially progressive and pragmatic tactic that puts community and statehood above the 

individualism and free market. Meloni, who represents the most right-wing party with neo-fascist 

roots, postulates messages of nationalism, sovereignty, and moral cuts. She often posts about how 

Italian culture needs to be protected from outside, whether it is influences of the EU, migration 

trends, or other. In other words, it is more centrist-right language of defending national spirit, 

cultural heritage, and skepticism towards the globalization. Conte aims to appeal to a broad 
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audience, attempting to consolidate different groups under common challenges in times of crisis. 

His performance-oriented approach to social media is informative and calming but based on the 

sense of collective responsibility and compassion, associated with a more left-wing audience that 

prioritizes support and governmental control over health and welfare (Ventura, 2022). Conversely, 

Meloni seeks to excite a base already ideologically oriented toward right-wing beliefs and uses 

more charged language designed to motivate feelings of pride, autonomy, and defiance. This 

second style is more helpful in building a “base.” However, it might also be alienating, not just to 

those who don’t genuinely belong to her political camp. Overall, these two distinct social media 

presences illustrate how political ideology manifests not only in the matter of policy, but also, 

perhaps somewhat more insidious language used to reach voters more quickly and affect their 

perceptions and levels of influence. Some examples to better understand these differences include 

how Giuseppe Conte and Giorgia Meloni use social media to reflect their values and communicate 

with their audiences; some of the examples that can illustrate these differences include the 

following:  

1. Response to a National Crisis: COVID-19 Pandemic: 

Another example involves Conte posting a video on Facebook in the climax of the COVID-

19 crisis, speaking to the nation from his office about the actions the government was doing to 

safeguard public health and sustain the economy. He also talked about the spirit of togetherness 

and the common strong hand, noting “We are a single community, and together we enter. Isolating 

ourselves today, we can only hug each other more warmly tomorrow, and accomplish things 

together. I trust you” (Conte, 2019).  
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Figure 11 Giuseppe Conte's Instagram, 2019 

 

This message is designed to reassure those on the receiving end as well as call them to 

action. Both unity and the necessity of a concerted response to the crisis are typical themes of left-

leaning political communication, prioritizing notions of community and mutual efforts. In her turn, 

Meloni is likely to use her social networks to criticize the government’s actions during the 

pandemic. Most of the posts are likely to center on the following idea: “we need to return to our 

borders, reclaim autonomy, and protect our citizens” (Meloni, 2019). This post emphasizes the 

importance of right-wing ideas of national sovereignty and control on the border. It plays on the 

fears of government dependence on other countries and the weakness of supranational institutions.  

 

2. Discussing Economic Policies 

Conte might post an Instagram story with a lengthy infographic explaining how a new 

government subsidy for small businesses affected by the pandemic works. His caption in the video 

was: “Supporting small businesses is the same as supporting our community’s heart. Here’s how 
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we’re helping our local entrepreneurs pay their electricity bills” (Conte, 2022).  The infographic-

driven and pragmatic approach to policy is designed to inform the public about specific measures 

taken or proposed and therefore shows that this governance style values assistance for vulnerable 

groups, which is a prototypical left-leaning position. Meloni might write a Twitter post declaring 

how she is against tax increases. Her post might sound something like such: “Hard-working 

Italians deserve their hard-earned money to stay in their pockets. We believe in cutting taxes, not 

punishing our citizens for making money with outrageous fines like those on the left!” 

(Meloni,2022). By emphasizing individualistic principles such as tax breaks and accusing the 

others, she utilizes a central tentpole of right-wing ideologies: economic freedom and liberty. 

 

3. Cultural and Social Issues 

As an example, Giuseppe Conte may tweet the following during Pride Month: “Diversity 

makes us stronger. “Proud to celebrate Pride Month accompanying the LGBTQ+ community in 

Italy. Let us endeavor to shape a community that adornment and promotes every one of its 

inhabitants in safety and marriage. ” The provided quotation could express a left-wing social policy 

as it transcends the high-minded opinion of inclusivity and social justice. Conversely, Giorgia 

Meloni may post on Facebook the following statement during a national debate on immigration: 

“Do we want our culture and way of being to be watered down due to excessive migration? It’s 

time to demand Italian sovereignty and victory for our children to ensure they inherit their own 

country.” This quote also reflects a conservative position focusing on preserving cultural heritage 

and immigration politics, emboldening her supporters resilient for national identity and memories. 

Therefore, each example demonstrates the strategic communication of Conte on Meloni on social 

media, framing their narratives based on ideology, direct base, and topical policies. 
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4. Conclusion 

The current thesis has investigated the use of social media as a form of political 

communication through the examples of Meloni, Salvini and Conte. The social media activities of 

every leader have shown the approaches used to set goals and describe the ability of digital 

platforms to shape the public’s opinion. For instance, the effectiveness of Meloni’s activities is the 

quality of her posts that contain the most powerful messages that can be associated with the strong 

unity of the base and their leader. Her posts include direct or provocative statements, and the target 

audience values strong people who can protect them from risk from the outside. She also knows 

how her post should sound; messages of hate and anger presented in the 30 seconds before the 

election become rallying cries for the audiences. Salvini is one of the few politicians capable of 

substantially disrupting the “world of conventional politics” since his activities affect the entire 

population, not just those who vote for him. Therefore, the leader posts differing political events 

on social media every minute and immediately receives post feedback, comments, and likes. The 

leader’s capacity to broadcast a continuous stream of authorities is expected to receive good 

feedback as net replication evolves, and he feels that digital tools are his most potent weapons. 

During the crisis, the leader posted numerous comments on Twitter encouraging Italians to comply 

with precautions and help each other. Therefore, the analysis has shown that social media is no 

longer just a tool for communication; it is a real political force. It provides many politicians with 

a means to bypass the media, communicate with their voters, and gain control over a solid link in 

political narrative production. All the while, several Italian communities continue to demonstrate 

their power to link up to the network and keep their links. As a result, in the current century, data 
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offered by modern communications medium is crucial in forecasting events and resolving 

challenges in the age of technology.  Social media are redefining the boundaries and practice of 

international diplomacy and, perhaps, the question is designed to provoke. That is are we entering 

an era when diplomacies’ outcome increasingly depends more on public opinion and viral trends 

than measured, sometimes lengthy behind-the-scenes negotiation, and traditional statecraft? If so, 

the new era of international relations will be a paradigm where social media’s immediacy and 

transparency both illuminate and complicate the intricate dance of diplomacy itself. The Italian 

leaderships of Conte, Salvini, and Meloni exemplify this trend, previewing a future where 

diplomacy itself is more about winning paid commenters and sponsored content in the digital arena 

than formal agreement between formal states. This new world-over suggests a more populist-

driven approach to foreign policy, where diplomacy depends more on public sentiment and 

perceptions than on long-range strategic policy. 
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